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http://www.andreyusa.com/
https://www.linkedin.com/in/andrey-kasatsky-139a6422
https://www.facebook.com/andrey.kasatsky

ANDREY KASATSKY Animation
513.226.1490 Marketing
andreyusa@gmail.com Web Design
www.andreyusa.com C .
ompositing

3d Modeling
AUTHORIZED TO WORK IN T Graphic Design
THE US FOR ANY EMPLOYER ——

I have a strong background in computer graphics, art design, and video production,
plus I have more than 20 years of experience in Fine Arts. | believe that my skill set

SUMMARY OF QUALIFICATIONS

MARKETING

Managing marketing department. Gathering and
analysing marketing data, developing and implementing
short and long term goals.

WEB DESIGN
(reating business and personal websites

GRAPHIC DESIGN
(reating visually compelling content for print and web.

3D MODELING
(reating 3d models for movies, television, gaming,
animation and 3d printing.

ANIMATION/RIGGING

(reating realistic and stylized animation Rigging &
Skining 3d models for use for animation using 3d models
or motion capture.

MOTION CAPTURE
(leaning of motion capture data, and transferring it to a
digital model.

TEXTURING
Photorealistic texturing.

VIDEO EDITING

(reating videos for educational or promotional use
Encoding videos for web, mobile devices, DVD or Blue-Ray
use.

OFFICE SOFTWARE
(reating various office documents, such as: letters,
resumes, calculators...

VFX/COMPOSITING

(G Integration with live-action plates, rotoscoping, Live
footage tracking, green screen keying, 3d tracking in
order to solve the camera position, digital matte painting,
converting footage to stereo.

. . . Adobe After Effects o (SS Newtek Lightwave 3D
and experience would benefit your company. Enclosed is my resume and portfolio Adobe Ilustrator Google AdWords Open Offce Calculator

. . . . Adobe InDesign *  Google Analyitics Open Office Writer

which further outlines 1'% quallﬁCGtIOnS. Adobe Photoshop « HIML Pixologic Zbrush

SOFTWARE S Kl LLS Adobe Premiere *  Imagineer Systems Mocha Pro The Foundry Modo

Autodesk Maya Infusion Soft The Foundry Nuke
Autodesk Motion Builder Microsoft Excel The Pixel Farm PFTrack

BaseCamp *  Microsoft Word Wordpress CMS

A BACKTOTHETOP
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EMPLOYMENT

EDUCATION

REFERENCES

AWARDS

TRAX FINANCIAL, TRAX AIR, MONUMENT LIFE
MARKETING DIRECTOR,

GRAPHIC DESIGNER, WEB DESIGNER

Managing marketing department, developing and
implementing short and long term goals. Creating
visually compelling content for web, print and video.

YOUTH AMERICA GRAND PRIX

WEB DESIGNER, GRAPHIC DESIGNER
Managing/backing up multiple websites. Creating
visually compelling content for web, print and video.

DAVE SCHOOL, ORLANDO, FL

BLOCK 4, PRODUCTION COORDINATOR

Managing group of 20+ students, working closely with
the production director and class teacher. Solving creative
and technical problems within artistic pipeline.

MILWAUKEE BALLET

LEADING ARTIST

Working in team of 30+ people. Following the vision of
guest choreographers and artistic director. Performing in
ballet productions at home and abroad.

A BAKTOTHETOP

2014 — Present

2007 — Present

2010-2014

2004 - 2009

CINCINNATI BALLET 1999 - 2004
SOLOIST BALLET DANCER

Working in team of 30+ people. Following the vision of

guest choreographers and artistic director. Performing in

ballet productions at home and abroad.

BALLET INTERNATIONALE 1997 - 1999
SOLOIST BALLET DANCER

Working in team of 20+ people. Following the vision of

guest choreographers and artistic director. Performing in

ballet productions at home and abroad.

MOSCOW CLASSICAL BALLET 1992-1997
CORPS DE BALLET

Working in team of 60+ people. Following the vision of

guest choreographers and artistic director. Performing in

ballet productions at home and abroad.

ANDREY KASATSKY / PORTFOLIO

OCCUPATIONAL BACHELOR DEGREE IN VISUAL EFFECTS

DIGITAL ANIMATION AND VISUAL EFFECTS SCHOOL.

Orlando, FL, USA.
2009- 2010

BACHELOR DEGREE (TEACHER/CHOREOGRAPHER)
MOSCOW COLLEGE OF THEATRICAL ARTS (GITIS).
Moscow, Russia.

1992 - 1996

HIGH SCHOOL DIPLOMA

ACADEMY OF THE BOLSHOI THEATER (MAHU).
Moscow, Russia.

1984-1992

TESTIMONIALS

ANDREY KASATSKY / PORTFOLIO

MITCH LARRIVEE

DIGITAL MEDIA ANALYST, (ybear Interactive
(407) 473-3726

mitchell.larrivee@gmail.com

BRADEN CHENOT

STAFF ACCOUNTANT, Mattamy Homes
(863) 899-3104
Bradenchenot@yahoo.com

ARTISTIC DIRECTOR

ARTISTIC DIRECTOR, Clermont Academy of Dance
(407) 716-1825

misskaren@clermontdance.com

ANTHONY MARIGLIANO

SIMULATION SPECIALIST, COMPOSITOR

Andrey is an exceptional and multi-talented artist. His
discipline and motivation to hold himself, along with
everyone else around him, to the highest possible
standard is both inspiring and what sets him apart from
the rest. | would absolutely love to work with him again
in the future, and I'm positive he'd make a very valuable
addition to any team.

DIGITAL WIZARD GRAND PRIX WINNER

POPULAR PHOTOGRAPHY MAGAZINE

[ won first, in magazine’s history, photo manipulation
contest

2004

MICHAEL KEITH

DIRECTOR OF CAREER SERVICES

Andrey is a very talented artist and the work he did
while a student at The DAVE School was always of
the highest quality. Even though Andrey’s work was
reqularly superior, he was always humble and open to
any critiques. | know that he will succeed in whatever
he endeavors to accomplish. Besides from being very
artistic and professional, Andrey is also a genuinely
friendly person and would fit well into any environment. |
whole-heartedly recommend Andrey Kasatsky!
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Quate Hotline -

MONUMENT - i

i %

1-800-342-1851 |

INUMENT we
| oo — —=

COMPANY MONUMENT LIFE = — -
PROJECT WEBSITE & COLLATERALS = — o w5k |
RESPONSIBILITIES ~  CREATION OF THE WEBSITE & COLLATERALS = - cemsere: P

MONUMENT v =~ | | MONUMEN

SAVE ON YOUR PRESCRIPTIONS! y - e

1B

GET YOU FINAL EXPENSE INSURANCE COVERAGE TODAY!

DON'T LET AN EMOTIONAL BURDEN OF LOSING A LOVED ONE . | GET YOUR Fl { NSURANCE COVERAGE TODAY!
BECOME A FINANCIAL STRUGGLE AS WELL

« NoMedical Exam
+ Quick enroliment
+ Top Rated Insurer
« Lifelong Protection
« Affordable Premiums - g _ A

+ Rates Will Never Increase ( (P Lo P < veserintion Famil : p -
« Guaranteed Issue Policies Available -

© | CALLUSTODAY!  1-800-342-1851 | - © | CALLUSNOW!  1-800-342-1851
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Tra)Xailus: BENERTS

o~ Tra ‘Cl I r INTRODUCTION.

g e - i
(R 1 -

COMPANY TRAX AIR
PROJECT VARIOUS MARKETING PROMOS
RESPONSIBILITIES CREATION OF VARIOUS PROMOS FOR MARKETING

Easy Online Scheduling « Factory trained Cessna technicians
Professional Crew « Low cost per hour

« Availability Trading for Time « Engines on TAP
Professional Maintenance + VIP Private Lounge

4 Tra)airo

A BAKTOTHETOP =gt ANDREY KASATSKY / PORTFOLIO ANDREY KASATSKY / PORTFOLIO -9- BACKTOTHETOP A\




FLIGHT TRAINING ACADEMY

Traxair 8 Traxair

HANGAR COOKOUT! M4 MAY 1,2015 6:00PM HANGAR COOKOUT! M4 MAY 1,2015 6:00PM

ABOUT THE PLANE CONTACT US Tra «airsu RE Tra G I-r

www. TraxAir.com 1-877-576-2359 Come hang out in the hangar

with the Trax Akr Family!

Coma hang out in the harngar
with the Trax Alr Family!

The Cessna Citation 1 (CJ1) is a light corporate jet with a cruising speed of 437 MPH and 5 to 6
passenger seats. The exterior of the airplane is white with gold, green, and tan stripes, while the interior
_|ndudas- tarl |eaﬂ1er seats hlgh glass ::abmatry, an aﬂ ﬂusrung toilet, and an alt belted Iavatory Iis

Frea tose et drinks
= 4 Fres food and drinks

SHARED JET OWNERSHIP

Owning a jet is easy with Trax Air Share. \'uurcmnerslllp is equity in the aircraft

L "
4 Feanueed wrcrat on display +  Foatured sircral an display
4 Oppartusity ba learm mor abowt
s, srra tanaece

+ Opportusity mors abowt
Sight traininy
o0 sireraft chaners

Professional and Personal Flight Training

- An Alrport
- Accelerated and Self-Paced Curriculum An Alrport Gommunity Building Event C:;n;n;m:y BMI:!H::q‘E::!
At Trax Air Maintenance

e

Individual or Group Classes Available

Orlando Executive Airpont | 3122.C E. Amu

32803 Orlando Executive Airpont | 3122.C E. Amu

Ortando, FL Orando, FL 32803

i 51, i 51,

Glass Cockpit Transition
Type Rating/ATP Training

- ’
Upscale Housing Nearby ® ®
- Only International Flight | ! ,
School in Orlando Florida b ‘

HANGAR COOKOUT! M4 MAY 1,2015 6:00PM

L
oul in the hangar

with the Trax Air Family!

SHARED JET BENEFITS

» Easy Online Scheduling
= Professional Crew

= Awvailability Trading for Time

= Professional Maintenance

s Factory trained Cessna technicians
= Low cost per hour

< Come hang cul in e kangar
/ # " with the Trac Air Family!

= Engineson TAP 4 Frea food aed drinks
= VIP Private Lounge 4+ Foanuid sircraft on desplay.
+ owk--y»hm‘\“m«-w

[nE———

An Nrﬁon Community Buflding Event
At-Trax Air Maintenance

An Airport Community Building Event
At Trax Air Maintenance

Orlando Executive Airport | 3122.C E. Amehia 81, Orando, FL 32803 Ovlando Executive Aiport | 3122-C E. Amelia 51, Orfando, FL 32803

raxd

319 N Crystal Lake Drive (407) 896-0721 sales@traxairshares.com
Orlando, FL 32803 (877) 576-2359 www.TraxAir.com

The main passenger cabin has a 5 inch dropped aisle that provides 4.8 ft. of headroom and is 4.83
feet wide. There is a 30 cubic foot external baggage area accompanied by a 15 cubic foot baggage
compartment in the nose.

= Tra)x@Giru Traxairu: | e\ 4 i _WHERE DREAMS TAKE FLIGHT

N 3 [ |

- _-'rr_ C g e = = e 319 N Crystal Lake Drive (407} 896-0721 info@traxair.com = f‘"

‘? - _u ke, 48 - = " / \ e . - i = Orlando, FL 32803 (877) 576-2359 www. TraxAir.com [ |
- r-’ « - . - . " K = ]
3 r F s -'_ ’ g a - - v 4 | 3
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BEST
FILIGHT

TRAINI G

Tra ‘a r @ T

Traxair

Traxair WE TRAIN - L us Traxair
COMPANY TRAX AIR —
PROJECT TRAX AIR WEBSITE GETTHEIR -\ s T M
RESPONSIBILITIES CREATION OF THE WEBSITE AND IMAGERY D £ AS QU Jé

Tra)@'r

Traxair Traxair

WE FLY ;k CHARTER

ol Z

WE TRAIN -~ PILOTS

-

dreams take flight!
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COMPANY WATERSEDGE
PROJECT GUY HARVEY 2015 MARKETING PROMOS
RESPONSIBILITIES CREATION OF VARIOUS PROMOS FOR MARKETING

©

e
R =
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o AN

o phyicl and damnands ; - SURF SUP BLACKTIP  FaSTER DRIVE AND BETTER TAIL RELEASE FOR EXPERIENCED SURFERS

0y body vouny.

COMPANY WATERSEDGE

PROJECT 2015 PRODUCT CATALOG
RESPONSIBILITIES CATALOG CREATION FROM STARTTO FINISH

EPS Foam Core/ Resin Research Epoxy
Full Vector Net Top and Bottom
Speed Spray Finishing Coat
Accessory Grommets

FCS Traction Pad

GoPro Mount

FCS Il Fins

5 Fin Set-up

I R S Y R I BV

CLEAR :
A o W ey o s S i e : : - LENGTH | WIDTH | THICKNESS | BOARDWEIGHT | VOLUME
BT AT AT s e i -\ A BLUE’ \vamw = 3 g5 29" e 17lbs 1L
LA P R A AL T L : | 5 - S5 AMALE | " 9’6" 305" 45" 19lbs 146.6L
PS5 5 S e _ ¥, e e D a0 ‘ ’ ;. I , 10 315 463" 19.71bs 1637L
i o4 ey b T 2 P Z 2 M = o — - y =
% LA TS g _ . - ; - N PINK f ¢
~' }
ol e b;’ 0 B
: : 7T R oo dhdsty & have SURF SUP MISFIT  GIVES EASE OF PADDLING AND MAINTAINS SPEED DOWN THE
“ d : semerhing vhavls made in the United States. W

pacple Know' (Aae qualigy comas with

= EPSFoam Core/ Resin Research Epoxy
= FullVector Net Top and Bottom

= Speed Spray Finishing Coat

R Accessory Grommets
= F(STraction Pad

= GoPro Mount

= FCSIIFins
= 5FinSet-up

American made!

ERIE PEEPLES

LENGTH | WIDTH | THICKNESS | VOLUME
76" 30.0" 438" 1125L
86" 310 450" 1354L

9 32,0 462" 151.3L

A BACKTOTHETOP 5|5 ANDREY KASATSKY / PORTFOLIO ANDREY KASATSKY / PORTFOLIO gl BACKTOTHETOP A\




COMPANY WATERSEDGE
PROJECT VARIOUS MARKETING PROMOS
RESPONSIBILITIES CREATION OF VARIOUS PROMOS FOR MARKETING

\WWATERS ‘

EDEESUF‘ ;

WatersEdge
Authorized Dealer
100% American Made

A BACKTOTHETOP

AL

OFF All WatersEdge
Paddleboards

SkiWorld

ORLANDO

I

OFF CarbonFiber
5 SUP Paddle

M

PHANTOM CROSS STEP

F RE E With Board

Purchase

LESSONS

Free Black Friday Event:

Come try out WatersEdge Paddleboards from 10 am to 5 pm.
There will also be events throughout the day as follows.

SUP Yoga: 10:30am, 2:00pm, 4:00pm

Open Race at 12:00pm on WatersEdge Viper Race boards

SUP Fishing: 11:00 and 3:00
Open Demo: 10am to 5pm

ARERSEAL

AMERICAN MADE PADDLEBOARDS
DESIGNS BY GUY HARVEY

EZ RIDER"CRUISER" KEY WEST "ZEPHYR" MAKD FISHING *PRO ANGLER"

- \
@ WotersEdge SUP, 220 Dale Street, Egewater FL32132 (@) +1321.556.2879 ) infoawatersedgesupcom (@) wwwatersedgesupcom @) WatersEdgesup R ACING SERIES \/ VIPER VIPERELITE

ANDREY KASATSKY / PORTFOLIO ANDREY KASATSKY / PORTFOLIO BACKTOTHETOP A\




COMPANY USBOARDCO
PROJECT VARIOUS MARKETING PROMOS
RESPONSIBILITIES CREATION OF VARIOUS PROMOS FOR MARKETING

CUSTOM BOARDS FORYOUR BRAND
NO MINIMUM ORDER

STARTYOUR OWN PADDLEBOARD BRAND

www.USBoardCo.com (® 220Dale Street, EdgeWater, FL32132 @) 321.558.2879 @) info@USBoardCo.com @ www.USBoardCo.com

/
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f ¥ B in &2 Call Us Today! 321.558.2879 | info@USBoardCo.com

COMPANY USBOARDCO

PROJECT USBOARDCO COINS

RESPONSIBILITIES CREATION OF ANNIVERSARY COINS
4 M ADE THE USA

ABOUT US WHAT WE DO INQUIRY

AMERCANMADE 1

=~ By

> B
BOARD MANUFACTURER |
I' N ‘:.l .pg //

COMPANY USBOARDCO
PROJECT USBOARDCO WEBSITE
RESPONSIBILITIES CREATION OF THE WEBSITE AND IMAGERY
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COMPANY
PROJECT
RESPONSIBILITIES

ERIE WAKE
VARIOUS MARKETING PROMOS
CREATION OF VARIOUS PROMOS FOR MARKETING

AHLEY KIDD PRO

ADDED FEATURES: STOCK DIMENSIONS:

VECTOR KET CARBON LENGTH: L - T
(TAIL PATCH)

CARBOM STRIF (TOP. BOTOM)

FCSII FIN SYSTEM

INTERMIDIATE
PROFESSIONAL

THE ASHLEY KIDD PRO MODEL WAS DESIGNED TO MATCH HER
PROGRESSIVE MANEUVERS AND SMOOTH STYLE OF WAKESURFING. SHAPED
THINNER AND LIGHTER, THE BOARD FEATURES A SINGLE CONCAVE RUNNING
THROUGH THE ENTIRE LENGTH GIVING THIS BOARD A TON OF ACCELERATION
AND LIFT TO PUT IT ABOVE THE WAKE. A QUAD FIN SETUP WITH A WIDE TAIL
GIVES THE BOARD DRIVE YET CAN STILL TURN QUICKLY IN THE POCKET, BUT
CAN ALSO BE RIDDEN AS A DOUBLE FIN FOR EASILY CONTROLLED SPINS.
FEATURES THE FSCII SYSTEM AND IS MADE FROM 1LB EPS FOAM.

(T f

ANALABLE COLORS

ADDED FEATURES: STOCK DIMENSIONS:

VECTOR RET CARBON LENGTH: 48" L4 527
(TOP & BOTTOMI WIDTH: 195" 105" 1975
CARBOM STREP THICKNESS: 187" 1B7T" 212"
(TOP & BOTTOMI

FCSII FIN SYSTEM
INTERMIDIATE
PROFESSIONAL

THE PRO MODEL WAKESURF FEATURES A MORE NARROW OUTLINE A
THROUGH THE NOSE INTO A SINGLE WING AND OPTIONAL SOUASH OR &/ )
DIAMOND TAIL. FULL SINGLE CONCAVE RUNS FROM NOSE TO TAIL GIVING M!/L

THE BOARD BOTH LIFT AND SPEED N THE WAKE. DESIGNED FOR THE RIDER

LIFT. A TRI-FIN SETUP ALLOWS DRAWN OUT TURNS BUT ALSO CAN BE RIDDEN s

AS A SINGLE FOR FOR EXPERIENCED RIDERS WHO WANT A BIT MORE 2 B &
LOOSENESS IN THE TAIL FEATURES THE FCSII SYSTEM AND IS MADE FROM

1.5LB EPS FOAM. .

ADDED FEATURES: STOCK DIMENSIONS:
VECTOR NET CARBON : 4" 5
(TOP & BOTTOMI : L
CARBON STRIP (BATTOM) SN T
FUSI FIN SYSTEM 2 1AL 2480
BEGINNER
ADVANCED
BASED ON A PERFORMANCE LONGBOARD, THE BIG TOE BRINGS ,
TOGETHER AN OUTLINE THAT ANY EXPERIENCE LEVEL CAN RIDE. FEATURING &/ ﬂ-
ACHIMED RAIL AND SINGLE TO DOUBLE CONCAVE, THE BIG TOE IS PERFECT {/Aé‘(/t

FOR CRUISING OR SMOOTH CARVING WITH PLENTY OF ACCELERATION AND

AVAILABLE COLDAS

By et il ol LOOKING FOR MORE PERFORMANCE BOTH IN THE WAKE AND ABOVE T _
" . THE PROIS SET UP AS A TRI-FIN FEATURING THE FSCII SYSTEM AND IS MADE II;_ !
FROM 1.5LB EPS FOAM i €
r v
- [ | AIAL

ANAILABLE COLORS
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[MONUMENT

ADJUSTMENT BUREAU

IMNONUMENT

ADJUSTMENT BUREAU

Choose Us
\ Why Monument Adjustment Burean? Our
employees exemplify our motto: ‘The oundation of cur butiness I to produce bert-in-clam Squidsion rates for cur chents. To attain these reslty, ‘The oundaticn of ur butiness It to produce bert-in-clan Squddamion rates for cur chemts. To attaln thesa results,

Integrity Above AL = Moumant Adpatmant Burmau mwunwdwmwmwwmw- mwunwdwmwmwwmw-

Morumens Adpatent Bureau
cabi anet & beguential tar e, Shigtracing, and complants ki cali ant & secuential lttar series, shigtricing, and comphance sudit
Mgeument dafjistmant Bureau i experienced and elecme in several dffrent incusiries. 4 Momument ddjussment Mgeurment dafgestmant Bureau b exgerienced and eecmes in several diferent incusiries. 44 Momusent ddfussment
: Borwau, we purias the dabts that are known to be hard 1o collact, We have what it takes 8o buen accounts argend and Borwau, we puriss the debts that are known & e hard to colct, We have whas it ke to bun accounta around and
e st L Is a full serv roeradiione roeradiione

We're Here to He'lp D irm stanids besind the befe! that it makes G008 busess Sense 10 HEriom o reCevab managEmant ‘Dur firm stands besind the belled Ehat It makes g004 hutsess sense 10 perioim our receivabie mansgemant

paTEom by providing aeestanal customer Lersice

33

COMPANY MONUMENT ADJUSTMENT BUREAU
PROJECT VARIOUS MARKETING PROMOS

RESPONSIBILITIES

CREATION OF VARIOUS PROMOS FOR MARKETING

A BAKTOTHETOP

Our Mission

15 To Providean Fibibcally Run and Fully Compliam
Call Center that Maintains our Clients” Ivegrity
and Thetr Customers Respect

Personnel

Chir hiring practices focus on recruiting call
center  professionals. who  handle  customer
cantact in an environment that embraces positive
communication, tewards Customer  Friendly
behavior and produces a Good  Custamer
Experience.

Connect with Us

@ (om0

@ v onsimentadustment com
e skisding -
ment-adusiment-tureas-ic

Make the Right Move

Technology

rage the advantages of today’s technology,
rtniered with a sclect group of vendoss
pvide a platform which seamlessly integrates
databuse management, skip-tracing tools and o
feature-rich VOIP telephone system. To provide
tech savvy cu 1
@ payment anywhere, at any fime through any
channel, we've bollt a customer Facing website
offering onling account negotiation along with
numeTous payment options.

ANDREY KASATSKY / PORTFOLIO

Our Vision

By Leveraging Technology and Hard Wack,
Provide a Superior Level of Customer Service
1o our Clients and Their Cosomers and HELF
Hridge the Gap between Client and Customer

Best Practices

To optimize performance and provide our clients
with world-class best practices, we continuoasly
analyze and audit internal processes, network
with peers, maintain assocktion memberships
and attend receivable conferences.
We integrate the ideas gined during theses
“strategy sessions” info our minimum sccount
resolution standands and evolve a5 the industry
evalves,

IMONUMENT

ADJUSTMENT BUREAU

SALES PACKAGE | 2015

[MONUMENT

ADJUSTMENT BUREAU

The foundation of Gur busnen it to produce best-in-claws Squdanion rates for our chemts. To attain these resltn,
Morument Adpsatment Burmau has formulsted 2 veres of bt practices which achuven sccouet retovery W phorte
alis anet & sacueritisl letinr seried, skistracing, and eomplants sudit e

Mosument Adjestment Buresu i expersenced sl eleciiee in several dfferent sncusiries. & Momssent Adpusment
Boreau, we peris the debts that sne known to be hard 1o collect. W have what it takes 5o tun accounts srownd and
Ering i lest revenus.

Dur A stands besind the balied that it makes §000 DUssesE sense 10 periom our recevabia mansgmant
paTEhom by providing ascestanal custamer Lardce

33

STEVEN GRODEN

ANDREY KASATSKY / PORTFOLIO
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[MONUMENT

ADJUSTMENT BUREAU

The foundation of gur busnes it 1o roduce best-in-rla Squidamion rates for cur chemts. To attain thesa resity,
Morument Adpatment Burmau has formulsted & vers of best practices which schimvey sccoet recovery via phore.
calis ane & secuentisl letiar seried, shiptracing, and complants audit eten.

Mosument Adjstment Buresu b esperienced and eective in several dfferent indusiries. & Momument Adjutment
Boreau, we peris the debts that sre known to be hard 10 collect, W have what it takes to burn sccounts sreund and
Ering i lest revenus.

Dur A stands besind the balied Shat it makes g008 bussess 1N 10 Perionm our recevaL mansgemant
paTEom by providing aeestanal customer Lersice

33

STEVEN GRODEN

= D7 =

STEVEN GRODEN

IMONUMENT

ADJUSTMENT BUREAU

The foundation of Gur busnen it t0 produce best-in-cla Squidanion rates for our chemts. To attain these reslts,
Morument Adpsatment Burmau has formulsted 2 vers of best practices which achuven scouet retovery wa phore
calis an & secueritisl letint seried, shiptracing, and compbante audit e

Mosument Adjustment Buresu i esperienced and efective in several dffarent sncustries. & Momssent Adfusment
Boreau, we perios the debts that ane known to be hard 10 collect, W have what it takes 5o tun accounts srownd and
Ering i lest revenus.

Dur A stands besind the balied Shat it makes 008 bussess 1ense 10 periom our recevabia mansgmant
paTEom by providing aeestanal customer Lersice

33

STEVEN GRODEN
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ONU ! | ENT HOME ABOUT US SERVICES CONTACT US

ADJUSTMENT BUREAU IMONUMENT [MONUMENT

ADJUSTMENT BUREAU ADJUSTMENT BUREAU

We Understand s . We Understand
We Connect ' 7 i We Connect

We Understand

/B We Connect

We Colleect

We Collect Ak : i We Collect

About Us Services

See our strategies
pull in your receivables faster than ever.

Inquire today about all of
Monument Adjustment Bureau's
customized direction to debt collection!

Connect With Us
407-308-3999

COMPANY MONUMENT ADJUSTMENT BUREAU
PROJECT MONUMENT ADJUSTMENT BUREAU WEBSITE
RESPONSIBILITIES CREATION OF THE WEBSITE AND IMAGERY
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HOME ABOUT US NEWS TRAX COMPANIES CONTACT US INVESTOR LOG IN

CAPITAL ﬂm‘””’“ ' ﬂCAF’ITAL

Building relationships.
Building trust..Building value.

We are in tune with today's debt and real estate investment markets.
Today, you need trusted partners who can see around the curve and

N
.
5.

anticipate the market dynamics.

B u i | d N g- (S | d ’[i on Sh [ pS . sl ke i o
Building trust..Building value.

Team

Q@. Our most recent transaction was a portfolio

containing 100 assets totaling $292MM

—
-

V7 LEARN HOW WE CAN HELP YOU v

=]

yagéig
o TRl T LR AW

Our highly qualified team brings more than 35 years of experience
in commercial and residential valuation of loan acquisitions

We creatively reposition assets through an efficient
management system unique to our company

[P

= =
-vuﬁ_ e b / T L

COMPANY TRAX CAPITAL
PROJECT TRAX CAPITAL WEBSITE

RESPONSIBILITIES CREATION OF THE WEBSITE AND IMAGERY
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About Us

Suppart

Diversification
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{3 Rent

RENTING REINVENTED =—

COMPANY RENTIVITY
PROJECT VARIOUS MARKETING PROMOS
RESPONSIBILITIES CREATION OF VARIOUS PROMOS FOR MARKETING

A BACKTOTHETOP

# Renti

321.202.2575 ext 715
407.221.5615

(¢) 2005.0rangeAve, 28thFloor, ™) mdaniels@rentivity.com
© Orlando, FL 32801 o e %

@ Michael Daniels

Executive Vice President

Rentivity

RENTING REINVENTED

www.Rentivity.com

ANDREY KASATSKY / PORTFOLIO

& Rent

INVERTED ——

Digital Transformation
for the Rental Market

Supercharge Your Portfolio

INCREASE DECREASE

& Automation & Transparency & Expenses #  Days on Market

& Rental Rates &  Productivity & Manual Work = Compliance Risks

ﬂjentivity

RENTING REINVENTED

Fast & Secure

MARKETING PAYMENTS

Rent & Deposit Collection

-Ii_ease R;newalls Uplead Photos
enant Screening Complete Checklists

.
LEASING Lease Population WORK ORDERS »  Track Progress and Cost
Secure E-Sign & Document . -

Create, Assign, Approve
Storage

End to End Reporting and Automation

Get started at Rentivity.com  £1v[in|

ANDREY KASATSKY / PORTFOLIO

& Rentivit

ORLANDO TEST MARKET
Behav
RESULTS
In June Rentivity soft faunched with a digital campaign
targeting Orlando Florida. Below are actual Goagle Analytic
sreen shots showing impressive performance through all
channels including Paid Media and Syndication.
==
o
N . .
B R_E=
L
-
- = =
=
- ==

Conversions

i

Bounce Rate

info@Rentivity.com

www. Rentivity.com . .
321.202.2575 Rentl v‘ty m linkedin.com/company/Rentivity
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RENTING REINVENTED _y

$1500/mo |,
3/2 2200sF |

$1710/mo
4/3 2700sF

PEATURED LISTINGS

-34 -

ANDREY KASATSKY / PORTFOLIO

vity

NG REINVENTED =—

BECOME A VERIFIED RENTIVITY RENTER ACCESS ANYWHERE, ANY TIME, ON ANY DEVICE APPLICANTS ALREADY QUALIFIED

Prioe to bicding on any properties, prospactive tenants lion and screaning process. Then, users
may bid on any properties far which they qualdy, making the process easier and more efficient for your property managers.

The Rentivity platiorm is accessible on any internst connected

Apply once i choose from muttiple homes

Check the status of rent payments, work orders, vacancies, days on
for which you krow you're aparoved

the market, and overall profts rom wWhenKver you are on any device.

4 ‘5 wv;:melnﬁq =
?n‘/ :

EacToN o

- filr Rentivity  RENTING OUT PROPERTIES JUST GOT WAY EASIER

The Rentivity platiorm s accessible cn any infernet
connected device, making A possibie to search

iiRentivity - " AR

rentals, pay your fent, of place work ciders from a @ - Q
. 1 @ ;
y- A& ar A b
The Renlivity system syndicates ypour i M @ W @ @
/ listings 1o mallipie sins, ansuring the largest : %@ - ® @
audence exposure for your properties. Q @ @G R £ @
- graal B @] 3
..... @ "-add a v

ftrulia e

= Homes. com

Gy 4 » &
LEASE SIGNING RECEIVING PAYMENTS MANAGING WORK ORDERS - L i F
a i = = B - 1 . - . '
. , : 7 g A E Z LIIOW
= = 1r r - 4

i Rentivity  RENTING MADE EASY i Rentivity  RENTING MADE EASY ﬂ[ Rentivity  MANAGING PROPERTIES JUST GOT WAY EASIER
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COMPANY DAVE SCHOOL

PROJECT PRINTING AND WEB ADS THE DIGITAL ANIMATION & VISUAL EFFECTS SCHOOL
RESPONSIBILITIES CREATION OF VARIOUS ADS FOR PRINT & WEB

For over a decade, The DAVE School’s production driven
curriculum has helped build true character in graduates,
many of whom have gone on to work at WETA Digital,
ILM, DreamWorks, Disney and other top studios.

Gain the confidence and skills to stand strong and show
your true potential as a digital artist at The DAVE School.

(855) 328-3839

www.daveschool.com

JACOB MATHIS
STUDENT AT THE DAVE SCHOOL

(855) 328-3839
www.daveschool.com

| always wanted to work in visual effects but | had no idea how to doit.
After a year at the DAVE School | now have the skills and understanding
to achieve my goals.

THE DIGITAL ANIMATION ¥
& VISUAL EFFECTS SCHOOL CHARACTER B

professional teachers, DAVE School has helped me to grow as an artist.

CALL (855)328-3839

UN!VERSALSTUDIOSS SE CALL (855)328-3839

T ‘..FI'NII\.I'ERS.RLSTUD!OS‘L |

3D ARTIST MAGAZINE 3D WORLD MAGAZINE

ISSUE71 | JULY 2014 ISSUE 185 | JUNE 2014
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IT'S LIKE A

copunn | SN ol G
URVL abLIIULUL sook g <

JUMPSTART YOUR CAREER IN 3D

JUMPSTART
YOUR CAREER IN

- ) f ECOME A FART OF VISUAL EFFECTS WORLD
- v
4 S e, y & JUMPSTART YOUR CAREER IN VISUAL EFFECTS INDUSTRY
. o a= T, T

THIE (VT SOHOOL 15 LOCATID O THE RACK LOT

' EALL s sy
UNVEREAL STUDS

PRINT AD PROTOTYPE PRINT AD PROTOTYPE PRINT AD PROTOTYPE

PRINT & WEB MARKETING CAMPAIGN | 2014 PRINT & WEB MARKETING CAMPAIGN | 2014 P PRINT & WEB MARKETING CAMPAIGN | 2014

BLOCK 3
TEXTURING

COMPLETED
IN THE FIRST

10 DAYS
OF SCHOOL

ERIC MILLS \ KIM SUNGJODONG
STUDENT AT THE DAVE SCHOOL STUDENT AT THE DAVE SCHOOL
Itis astounding how much the quality of my work increases every week. As a student at . e School taught me n
the DAVE School, | am surrounded by industry veterans that have a wealth of experience . \ a butalso h
and they are here to make sure their students are prepared to enter the industry. | am confident
that what | am learning here will make me a stronger artist and a competitive professional.

i AR AR

. CALL (855)328-3839
UNIVERSAL STUDIOS

DAVE SCHOOL LOGO PROTOTYP| ==

AMBIGRAM LOGO | 2014 g -

3D ARTIST MAGAZINE

ISSUE68 | MAY 2014

3D ARTIST MAGAZINE

ISSUE72 | AUGUST 2014
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513.226.1490 AndreyUsa@gmail.com www.AndreyUsa.com




